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’ EXhaUSt NO’[@S BY KEN CONTE

News, Moves .\
Industry Gossip

» Motorcycle enthusiast

KEN CONTE is the owner of
Rise Above Consulting. Rise
Above is a full-service public
relations and marketing firm
for the V-twin industry. His
company provides press
releases, branding counsel
and execution, marketing
materials, and coordination
of promotional events. He
somehow finds time to put
thousands of miles a year on
his rigid. Ken can be con-
tacted at 970/227-3388 or
viww.RiseAboveCensulting.com.

Thunder Road, located
three miles east of
town, is the custom
capital of Sturgis
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Sturgis Preview

The 68th annual Sturgis Rally is August 4-10, and the
schedule is {illing up fast. Here’s a selection of what we've
received so far:

Thunder Road, the custom capital of Sturgis, located three
miles east of town on State Route 34, will host six days of
bike shows and events. The schedule so far includes an
appearance by Steven Tyler of Aerosmith, who will meet
bikers and support his new line of Red Wing Motorcycles;
Michael Lichter’s motorcycle art exhibit, titled Stay Gold,
which focuses on little-known garage builders and artists who
produce breathtakingly detailed work in the spirit of the late
Johnny Chop; the Seminole Hard Rock Roadhouse. with
customs from top builders like Russell Mitchell of Exile
Cycles, Paul Cox of Paul Cox Industries and Billy Lane of
Choppers Inc.; the announcement of the winner of the
online Cope Chop Shop contest put together by US
Smokeless Tobacco and Eric Gorges of Voodoo Choppers;
the H*Ocean Art Fusion Experiment, where the tattoo
industry’s top names will produce a collaborative, original
piece of art; an art of the tattoo contest hosted by Ami James;
three sessions where the public can listen as the industry’s top
names talk about today’s issues and trends; and Strokers
Sturgis, one of the coolest hars to hit Bike Week. For a com-
plete schedule of events, visit www.ThunderRoadSturgis.com.

Russell Mitchell will host the third annual Sturgis Builders
Breakfast at 10 a.m. Tuesday, August 3, at the Broken Spoke
Saloon on Lazelle Street. This year’ breakfast will feature the
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selected from a group of 20 applicants
being judged on the quality of their work.
Alive auction will be held, with proceeds
benefiting the Make-A-Wish Foundation
of South Dakota.

The Legend Top 50 Rally Park,
located off Interstate 90 between Sturgis
and Rapid City, will host the annual
Legend Custom Bike Show on
Thursday, August 7. New this year is a
womens division.

New in accommodations for this
years rally is the Broken Spoke
Campground, which features 500 over-
sized RV spots, hot showers, a walk-in
humidor, free shuttle service to the
Broken Spoke’s downtown location and
the world’s largest biker pool with
swim-up bars.

The Sturgin, the official Sturgis 2008
Motorcycle Rally Raffle Bike, will be on
display during the week and will be
raffled off Saturday, August 9. The bike
was built by Sabers Specialties with
the help of Independent Cycle/Legend
Air, JIMS USA, Renegade Wheels,
Terry Components, Danny Gray,
Lifetime Coatings, Dakota Digital,
and S&S Cycle.

Hall of Fame and Museum Happenings
After years of development, the
Harley-Davidson Museum is sched-
uled to open in Milwaukee this sum-
mer. Several levels of membership are
available, and all who sign up for
membership in 2008 will earn the
designation “Founding Members.” You
can get more information at
www.HDMuseum.com.

Opening soon: The Harley-Davidson Museum
in downtown Milwaukee is nearing
completion (Copyright Harley-Davidson)




Wheels Around the World service,
which will provide motoreycles and
curatorial services to other venues inter-
ested in creating exhibits about the his-
tory and culture of motorcycling. In an
effort to downsize its collection, the
museum will auction 150 of its rare
motoreycles at its Maggie Valley location
September 25-27, More information is
available at

www, WheelsThroughTime.com.

Financial Woes, Sales, Partnerships,

and New Beginnings :

The sagging economy has meant tight-
ening up for some and branching out
for others.

to Sedlak's design, and he decided on a Rat Fink-type guy wearing the Evel
Knievel helmet. It would be an Ami James original.

While Ballard was getting tattooed, he spotted a rug by tattoo artist Chris
Hawkens that was also reminiscent of Evel Knievel. On the spot, he made a
deal to trade another custom seat for the rug.

Meanwhile, James and Marlowe asked Sedlak if he would be willing to
hand-letter Marlowe's bike and pinstripe James' bike. George agreed to do
that, and Carrie Repp of R&R Promotions offered the Dog House Bar and
Grill as the place to get it done.

When Sedlak walked into the Dog House, he found himself in a great loca-
tion to ply his trade — in front of a huge audience. With the music blaring
and bikers peering over his shoulder, the pressure was on, but Sedlak
lettered the bike flawlessly.

In the end, everyone involved took away more from the exchange than
simple profit. And it reinforced the notion that when several artists get
together, anything can happen. — Ken Conte
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